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CREATIVE BRIEF
overview:

objective:
(What do we expect the communication to achieve? What problem should it solve?)
COMMUNICATIONS TARGET:

(Who are we talking to? What do we know about them psychographically? What viewpoints/resistance do they have that are roadblocks to our messaging?)

Tone of Voice:

(What attitude should this communication express?)  
Key Consumer Opportunity:

(What insights can we leverage most successfully – perceptions, product advantage, competitive weakness, timing, etc.?)

PROMISE: 

(What is the single most important thing to communicate?)

reasons to believe:

(Why should the target care? List the specific reasons that support or substantiate our message and insight.)

Mandatories:

(Specifics to be agreed upon.) 

OUTCOMES:

(How will we measure success? Sales, awareness, interest, desire or buzz?)

TIMING:

(When (deadlines) and where (markets/regions) will the communication begin?)

ELEMENTS:

(What Creative & Media elements are needed?) 

BUDGET:

(How much is allocated to make all this happen?)
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